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TAKE ME HOME
What the boomer wave, the precarity 
mindset, and BC's demographic reality 
mean for the next five years of 
seniors living.

David Coletto, PhD
Founder & CEO

May 2026
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A state of mind where 
limitations on resources 
(real or perceived) 
dominate attention.
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WHAT DID A SCARCITY 
MINDSET LOOK LIKE?
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WHAT IS KEEPING CANADIANS UP AT NIGHT? – JULY 2024
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A mindset shaped by 
unpredictability –
where people feel the 
future is unstable, 
institutions are 
unreliable, and 
personal resilience is 
always being tested.
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WHAT DOES A PRECARITY 
MINDSET LOOK LIKE?
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WHAT IS KEEPING CANADIANS UP AT NIGHT? – LAST WEEK
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Canadians are asking “Will we be okay?”

AGREE:
Instability and uncertainty 
are no longer temporary; 
they are the new normal 
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What are the top 3 issues facing Canada?

67%
42%

36%
35%

32%
23%

14%
13%
12%
12%

6%
5%

2%

The rising cost of living
The economy

Healthcare
Donald Trump and his administration
Housing affordability and accessibility

Immigration
Crime and public safety

Climate change and the environment
Inequality and poverty

Job security and unemployment
The rise of artificial intelligence

The threat posed by China and Russia
Indigenous reconciliation
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Thinking about your quality of life and the future of 
Canada, which TWO of the following do you believe poses 
the greatest threat right now? (Top 2 Ranked) 

46%

26%

22%

21%

18%

12%

10%

Trump and the U.S.

Government cuts to services

Corporate profiteering

Growing public debt

New immigrants to Canada

Climate change

Artificial intelligence
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A  G E N E R A T I O N A L  C A V E A T

Not everyone wants reassurance.

B O O M E R S  &  O L D E R

Something to protect.

• Seeking stability

• Drawn to the protector narrative

• Respond to reassurance, continuity, 
institutional trust

U N D E R  3 5

Nothing to lose.

• Still drawn to disruption

• Trump is just one more threat on a long list

• Populist instinct is tamped down, not gone





What do Canadians say they are focused on?

18%

9%

8%

38%

27%



BRITISH 
COLUMBIANS 

HAVE 
SPLIT BRAINS

ANXIOUS BUT 
INCREASINGLY OPTIMISTIC

GLOBAL CONFLICT
DRIVING DOMESTIC 

CONCERNS
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vv

GENERALLY SPEAKING, DO YOU THINK THINGS ARE HEADED IN THE RIGHT DIRECTION OF ARE THEY OFF ON THE WRONG TRACK?

DIRECTION OF THE COUNTRY/WORLD
Pandemic Trump 2.0

Carney PM
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OVERALL, DO YOU APPROVE OR DISAPPROVE OF THE JOB THE FEDERAL GOVERNMENT LED BY MARK CARNEY IS DOING?

GOVERNMENT APPROVAL

27%26%28%26%25%27%25%24%25%26%24%25%25%24%25%
22%21%22%23%

27%28%

34%

39%41%

49%50%
53%52%52%52%50%49%48%50%

46%48%47%
44%

48%47%47%

54%
52%52%

56%54%54%
58%60%58%60%59%57%58%

62%
59%59%

61%62%61%61%61%62%63%64%
60%

56%56%

50%

25%25%24%24%23%
25%25%27%27%

30%30%30%31%32%34%34%
32%

35%34%
31%

29%30%28%30%30%

 APPROVE  DISAPPROVE

Carney Becomes PM



Canadians need 
reassurance that they 

will be able to feed 
their families, stay 
healthy, and meet 

their needs without 
constant stress.
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How will Canada’s 
Boomers Reshape Senior 

Living – Again?



Population Estimates for Canada
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BC is aging fast. 
But it's not the fastest.
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What do Baby Boomers Want?





THE DENIAL GAP

94% want to age in place → but
Only 12% have planned for where they will live or what care 
they will need.
Boomers underestimate:

How long they will live
How much care costs
The likelihood they’ll eventually need assistance



What do they want when aging?

72% Agency: Control over my life

65% Being able to do things I love

54% Being in a space that feels like home



What this means for you…

1. Premium private-pay is no longer rare. It's a 
routine bridge.

2. Family money is funding care at unprecedented 
scale.

3. The expectation gap is widening. Boomers 
expect what they get everywhere else.

4. Brand and reputation matter more than ever. 
WhatsApp moves faster than your PR team.

5. Build the experience for the adult-child buyer, 
not the senior.
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The Political Window on 
Public Policy







Now. Seven reasons this is the most consequential 
moment in the history of your sector

1. Continuing care becomes the most important sector in BC's 
economy and politics.

2. The political window is uniquely favourable, you have 18-24 
months.

3. The shift from facility to home creates massive new market.
4. Technology is arriving at scale AI, telehealth, smart home
5. Workforce solutions are improving  US recruitment, BC PNP, 

SFU medical school
6. The trust deficit is fixable  reassurance is what you provide
7. The 'home' theme is exactly right for this moment
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PrecarityMindset.com
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abacusdata.ca

Stay in Touch
david@abacusdata.ca

613-884-4730

Download 
these slides:
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#BCCPA2026 #TakeMeHome2026

Title Sponsor
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Thank you!

#BCCPA2026 #TakeMeHome2026


